Holiday
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Tired of the
same old
“Home for
the Holidays”
ampaign:




Visual & Branding
Updates



Holiday Logos




Model Decor
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Seasonal Renderings
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Don’t forget scents and sounds!



Seasonal
Experiences &
Social Gatherings
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Neighborhood
Cookic

Swap




Kids P. 4

Cookie r/‘ -
Decorating
Party
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Class




Realtors and
Networking
Partners
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» Football Tailgate Party

e Pictures with Santa

e 12 Days of Christmas
Broker’s Open




Calorie free gifts that last
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Contests and
Gliveaways
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Porch Decorating Contest
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ristmas Dccor Ccontest
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DONUS:
|.ocal Social



Holiday Event and Local Business G




